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O Not prove the corresponding
disputed trademark and the regist

O The relevant public had generally believed tha
meant a class of coffee products;

O The above recognition was not limited to
regions, but was a common phenomenon ac

country. l

[EE AR AL YN QL

FEA DS SRR TT E R AT NITE T, SN SRR 5 N KR — 247




2023 AIPPI China
Youth IP Seminar

AN A
Q r

nized by ' Chinese Group
asored by Wwida Intettectual Pr CJ32iA)
ntellec’ roperty weys kP

ihen & ates j




